ANNUAL REPORT
A catalyst for wealth creation through trade and
investment, enhancing quality of life for all Jamaicans.

2013/2014

JAMAICA

MEANS BUSINESS

16 %

INCREASE IN FDI INFLOWS OVER 2012

52%

CAPEX ACHIEVEMENT OVER JAMPRO TARGET

68%

GROWTH IN EXPORT SALES FACILITATED BY JAMPRO

The purpose of this report is to provide the
Houses of Parliament, partners, stakeholders and clients
with information on the performance of the
Jamaica Promotions Corporation (JAMPRO)
for the 2013/2014 Financial Year and the prospects
for the 2014/2015 Financial Year.
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Chairman’s Message
Investment projects create jobs.
JAMPRO facilitated 6,088 jobs during
the 2013/14 fiscal year against the
targeted 5,660.
The 2014 World Investment Report
(WIR) also corroborates the increased
FDI flow to Jamaica, reflected in
FDI of US$567 million in 2013, the
highest since 2008. This performance accounted for the country’s
top-3 ranking among Small Island
Developing States globally.

Milton Samuda
The 2013/14 reporting period was an inflection point for the recovery of foreign direct
investment (FDI) flows into Jamaica in the
post global recessionary period.
JAMPRO also marked its 25th anniversary as
the national trade and investment promotions
agency, facilitating over JA$18.7 billion in
capital expenditures (CAPEX) by its investor
clients and more than US$235 million in export
sales by local export clients. Comparatively
speaking, exports sales reported by JAMPRO
clients was US$57.01 million in FY 2012/13.
On both counts, JAMPRO can point to an
extraordinary year of achievements when
viewed against the investment and export
performance over the past three years.
With CAPEX at JA$18.7 bn for the fiscal year,
JAMPRO achieved a 52% over the $12.3 billion
target set for the period under review, which
was also 130% above the $8.1 billion in actual
CAPEX achieved during the previous year.

In the face of declining non-traditional
exports in 2013, which fell by 17% to
US$699 million from US$846 million
in 2012, JAMPRO facilitated JA$885.3
million in linkages contracts during
the reporting period, primarily in the
Creative Industries sector.

Macro-economic stability is essential
for the attraction and retention of
sustainable investments.

In keeping with the directives of the
Board, JAMPRO achieved an average
rate of 93% in converting investment
and export leads during the year.
This is attributable to the Agency’s
targeted approach to the international
and local business events in which
it participates, and how it leverages
its many relationships and contacts.

Jamaica’s upgrade to ‘B-‘ from a CCC
rating by the Fitch Ratings Agency at
the close of the 2013/14 period has
significantly reduced Jamaica’s risk
profile. Concomitantly, the country’s
commitment to fiscal discipline resulting
in the passing of four successive IMF
tests has caught the attention of the
global investor community.

All these achievements were underpinned by the agency’s efforts in
developing a competitive business
environment, which were marked by
interventions to improve the country’s
business environment through new
business policy formulation, sector
strategy development and trade
policy support.

Turning to the export side of JAMPRO’s
mandate, the Agency’s export-related
programmes and activities over the
course of the past fiscal year were
all designed to develop and expand
its network of local and international
buyers.

As we seek to fulfill our mandate in the
ensuing year, JAMPRO will be even
more aggressive in seeking to secure
foreign and local direct investment
and finding new routes to market for
our exporters.

Export Max, JAMPRO’s signature
enterprise development programme
was successfully completed in 2013/14
in response to the demand for more
direct and customised support by
the exporter community.
The Agency also achieved considerable
success in deepening and expanding
business linkages in the economy.

I must commend the hardworking team
and Board of JAMPRO for another
remarkable year; and thank our many
stakeholders who partner with us
to realize our vision of delivering an
enhanced quality for the people of
Jamaica through trade and investment activities.
Milton Samuda
Chairman, JAMPRO
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President’s Report
For the calendar year 2013, JAMPRO
played a major part in the national
achievement of record FDI inflows into
Jamaica amounting to US$567 million,
16% higher than the previous year.
This is emblematic of the refocused
JAMPRO, which is asserting its catalytic
role in stimulating trade and investment
projects and business and advocating
for a more enabling business environment, and in so doing, improve its
relevance to local and international
investors.

Diane Edwards

JAMPRO is about creating wealth through
trade and investment for Jamaica’s
economic growth and development.
We see ourselves as the first vital
link in the chain reaction to develop
successful businesses that are fully
integrated over time into the global

economy. We will do this by influencing
the enactment of enabling legislation,
packaging investment and business
projects, facilitating win-win business
relationships, linking exporters to new
markets, enhancing the business
environment and stimulating new
policy development.
Think of JAMPRO as the marketing
agency for ‘Business Jamaica’. We will
market Jamaica’s growing business
attributes, both inside and outside of
the country.
For the period under review, JAMPRO’s
award-winning export development
programme Export Max, delivered
value-adding business development
and export promotion services to 15
local export companies in the manufacturing and agro-processing sectors.

Jamaica’s FDI Performance in 2013 Increased by 15.7%
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The chart above reflects the recovery of FDI in Jamaica and the growing confidence of the global
investor community.
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President’s Report

(cont’d)

Looking ahead, JAMPRO has been supporting the efforts to
develop new, sustainable and potentially lucrative sectors
such as industrial hemp, medical marijuana, animation and
health and wellness tourism. A new marketing oriented website
has been launched to directly respond to clients’ needs and
to foster greater synergy and cross-functional collaboration among sector teams from the Investment Promotion,
Corporate Development and Competitiveness and Export
and Market Development Divisions. We are also breaking
new ground in the digital space by initiating JAMPRO Global
Business Connect (GBC), the first business-oriented online
media portal fully dedicated to facilitating conversations
about Jamaica’s business brand.

These companies reported a remarkable 31% growth in
export sales and were able to access 33 new markets.
As noted before, Jamaica is once again on an upward
trend in FDI, attributable to significant investments during
the year in the Tourism and Business Process Outsourcing
sectors. Jamaica is the third largest recipient of FDI among
Small Island Developing States, as reported in the World
Investment Report 2014.
JAMPRO’s support to the Ministry of Industry, Investment
and Commerce’s Jamaica Logistics Hub Initiative contributed
to an unprecedented move of 50 points by Jamaica in the
World Bank’s Logistics Performance Index at 74 out of 189
countries. Additionally, a unit dedicated to the promotion
of investment opportunities in logistics has been set up
inside the Office of the President.
In addition to promoting investment and export through
our core divisions, JAMPRO provides strong institutional
support for the National Competitiveness Council to improve
Jamaica’s business environment.

During the 2013/14 fiscal year, JAMPRO was recognised by the
London-based fDi Intelligence Magazine for ground-breaking
and creative investment promotion techniques in ‘Diaspora
Initiatives’ in the publication’s inaugural Investment Promotion Agency (IPA) Innovation Award 2013. JAMPRO won the
award based on our partnership with the Ministry of Foreign
Affairs and Foreign Trade to stage the 5th Biennial Diaspora
Conference, which was held in June 2013 at the Montego
Bay Convention Centre. JAMPRO was also nominated by the
Jamaica Observer for its annual Business Leader Award as
one of seven public sector entities that support the development of the local private sector.
As we look towards the upcoming year with renewed investor
interest and growing confidence in Jamaica, we will launch
the Export Max II Programme for the local export community; and stage the 2nd Jamaica Investment Forum (JIF) for
international investors in March 2015.
I must thank the extraordinary team of professionals at
JAMPRO for the achievements of the 2013-14 fiscal year.
The newly formed Executive Team has implemented a fresh
approach to the work of JAMPRO and the entire JAMPRO
team has embraced the new ways of working that will allow
us to live up to our organisational values of Integrity, Respect,
Innovation and Excellence. Thanks also to the Board of the
Directors, for their leadership under the guidance of the
Chairman, Milton Samuda and policy direction of our Minister,
the Hon. G. Anthony Hylton.
I look forward to the upcoming fiscal year as we strive to give
new meaning to our vision of being a catalytic force for wealth
creation in Jamaica, as we seek to make our nation truly be
the place to live, do business and raise families.
Diane Edwards
President of JAMPRO
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JAMPRO Performance by the Numbers

Billions	
  

Capital Expenditure – 3 Year Comparison
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Target $12,600,000,000.00 $7,400,000,000.00 $12,300,000,000.00
Achieved $12,052,503,307.29 $8,103,107,349.46 $18,707,721,790.13

JAMPRO performed admirably in FY
2013/2014, recording almost J$19 bn
in investments from foreign and local
sources – approximately 90% of the
investments recorded for the previous
two years combined. This was largely
led by a strong recovery in tourism, in
which JAMPRO clients registered over
$13 bn in investments.

Jobs created from JAMPRO-Facilitated Investment Projects
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JAMPRO Performance by the Numbers (cont’d)
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Jamaica experienced a decline in
non-traditional exports in 2013, which
also impacted JAMPRO’s clients.
However, while the organisation
performed less than expected it
managed to maintain the ratio of
JAMPRO facilitated to the overall
national non-traditional export sales
over the period.

Value of Linkages (Contracts)
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JAMPRO’s thrust in linkages continues to
have impressive results. The year saw the
organisation far exceeding its targets for
linkages led by business match-making
between export and investment clients
as well as the organisation’s facilitation
of the Creative Industries.

244.3

Export-Led

Total

Target
Achievement

Other Performance Indicators:
•
•
•
•
•
•
•

185 export leads identified
17 supplier contracts secured
7 trade missions facilitated
306 business-to-business meetings scheduled
141 new exporters registered and 584 re-registered
289 investment leads generated
36 investment prospects landed
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INVESTMENT PROMOTION SECTORS
KNOWLEDGE SERVICES
In 2013, the Jamaica Business Process Outsourcing
(BPO) industry generated 2,500 jobs, welcoming new
players such as Medullan and Healthcare EQ, against the
background of ongoing business expansion of existing
players such as, Hinduja, Xerox, Teleperformance, Island
Outsourcers and ADS Global.
Local investors have also been making significant
investments in the creation of more commercial space
to support the expansion and growth in the sector.

To date, five organizations have benefitted from the
DBJ-PetroCaribe ICT Infrastructure Loan (ICTIL)
Facility, which has disbursed US$17.7M, resulting in
the build-out of 260,000 sq. ft. of work-ready space.
The BPO sector has grown by 20% over the past two
years, and is on track to double the over 14,000 jobs
in the sector in the next 3-5 years.

TOURISM
The financial year 2013/2014 was a time of significant activity
in the tourism sector marked by major acquisitions of a
number of hotel properties on Jamaica’s northcoast, namely
by the Riu Group (Riu Palace, Montego Bay), Playa Hotels
(Hyatt Ziva, Montego Bay), Karisma (Azul Sensatori, Negril),
Sagicor (Jewel Resorts, Runaway Bay) and the Sunwing
Group (Royalton White Sands, Falmouth).
These investments have been a boon to the sector, driving
visitor arrivals in the heart of the island’s tourism belt. In the
meantime, the ongoing construction of the Marriott Courtyard
in Kingston will increase the room stock for business visitors
in the national capital. JAMPRO will continue to engage
with developers, investors and hotel brands with a view to
capitalizing on the renewed interest by global investment
funds to finance hotel projects in the Caribbean.
The Agency is also maintaining a strong focus on the development of the fast growing medical tourism segment of the
industry with a view to winning increased investments and
more diversification.
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INVESTMENT PROMOTION SECTORS cont’d
AGRICULTURE

MANUFACTURING, ENERGY AND MINING

Interest in Jamaica’s agriculture industry is growing among
local and international investors. The transformational
cassava beer production project by Diageo is expected to
significantly increase the farming of Jamaican cassava, and
the ongoing discussions between a UK-based investor and
the Government on the possibilities for high-grade Jamaican
cocoa augur well for a joint partnership to plant 120 acres
of cocoa at Orange River Station, St. Mary.

In the face of a 23% decline in locally produced exports and
diminished earnings in the Mining and Quarrying Industry
during the 2013/14 period, JAMPRO redoubled its efforts to
attract more investments to the manufacturing, energy and
mining sector, while supporting some of its manufacturing
clients to expand and retool their operations.

LOGISTICS
JAMPRO, as an Agency of the Ministry of Industry, Investment and Commerce has aligned its efforts to support the
Ministry’s efforts to promote the Jamaica Logistics Hub
initiative to local and international investors.
Out of high-level and targeted investment missions undertaken over the last year and a half, to Europe, Kuwait, Dubai,
Singapore, China, the USA, Canada, India and Panama;
we are currently having discussions with prospective
investors around large-scale manufacturing investments
in a range of sectors. These include energy, the extractive
industries, as well as in ICT/Knowledge Services, medical
devices, distribution and logistics targeting investors,
originating primarily out of Asia, Europe, North America
and Latin America.
These investors are seeking to invest in our seaports,
airports and value added industries for our special economic
zones, third party logistics (3PL) providers, ship repair and
recycling, bunkering and tug boat industries.
The Jamaica Global Logistics Hub Initiative is a growth and
development strategy designed to fully integrate Jamaica
into global value chains for the production and delivery of
goods and services around the world.

Strategically, the Agency is targeting investments in contract
manufacturing and light manufacturing including the assembly
of consumer and electronic appliances, wire harnesses and
medical devices along with greater linkages through packaging
in order to grow the sector, which remains one of the largest
contributors to gross domestic product (GDP).
In alignment with the efforts of the Government to realize the
key goals for the energy sector as articulated by the National
Energy Policy and Vision 2030 Jamaica National Development
Plan- Energy Diversity, Energy Efficiency and Conservation,
Development of the Renewable Energy Sector and Capacity
Building- the Agency is currently assisting preferred bidders
for both the 115MW and 381 MW projects. These projects
include Blue Mountain Renewables, WRB Energy and Wigton
Wind Farm. Additionally the Department has dedicated much
of its resources to courting alternative energy investors such
as in natural gas, bio-diesel and also energy from waste.
During the period under review the department facilitated
over ten (10) inward missions of company representatives
from China, Canada and the USA seeking to do investments
in one of these target areas.
JAMPRO has also facilitated investors seeking business
opportunities in the minerals sector, especially in limestone,
ranging from primary to value-added production.
A JAMPRO-led Limestone Sector Development Team has
been established to generate leads and conversion, increase
export-oriented FDI and re-investment, and commercialize the
research findings on Jamaica’s high quality limestone deposits.
The Agency also spearheaded an investment forum at the
Jamaica Mining Industry Conference in June 2013 in Kingston,
which focused on wealth-creating opportunities in the minerals
sector and also hosted a seminar to publish the findings of the
Limestone development study done by international consultant,
Dr Conrad Douglas and Associates in October 2013.
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EXPORT & MARKET DEVELOPMENT
Finding New Export Markets

Dominican Republic & Expo Wal-Mart,
Guatemala City
Two (2) major missions were executed by the Market Development Department during the 2013/14 fiscal year. The first
was the trade mission to the Dominican Republic which was
undertaken during September 10-14, 2013 in Santo Domingo
and Santiago and the second mission was the trade mission
to Expo Wal-Mart 2014 in Central America and Mexico which
took place in Guatemala City on February 25- 27, 2014.

Expo Wal-Mart is the largest retail and annual trade
show in the world exhibiting shelf-ready products and
services. The mission was a success, generating 23
solid business leads, and included the participation of
four local companies: Grace Foods, Wisynco, Seprod
and Jamaican Teas.

A key objective of the Dominican Republic mission was to
gain understanding of a market largely unexplored by Jamaica
despite the CARICOM-DR Free Trade Agreement with a view
to addressing the significant trade imbalance between both
countries. The mission exceeded the expectations of all the
companies that participated and shared product samples
with potential distributors in the market.

Export Max I: Delivering Value
to our Exporters

One Jamaican company negotiated a trial order to a large
supermarket chain in the DR and another local entity identified
a distributor for the DR, Puerto Rico and potentially Haiti. A
business delegation organised by the Santo Domino Chamber
of Commerce and Production visited Expo Jamaica in 2014.

JAMPRO’s Enterprise Development for Export Growth
programme, Export Max l, started as a pilot in October
2011 to improve the competitiveness of existing
exporters and export ready firms in Jamaica. A cluster
of 15 firms was selected to participate in this highly
customized 2-year export development programme,
for which JAMPRO received the UNCTAD/International
Trade Centre’s Award for Best Trade Promotion Organization from a Small Island Developing State (SIDS).
Export Max clients experienced an average increase of
31% in sales, moving from J$1 Billion to J$1.4 Billion.
Thirty three (33) new markets were accessed by eleven
(11) of the companies and an additional fifty four (54)
trade leads were generated. Altogether the companies
accessed over J$100M in technical assistance and
grant funding for upgrading and operational improvement purposes and development of strategic business
management tools. Over 30% of the participating
companies are female owned and 60% are located in
rural communities. More than 800 persons are directly
employed to these companies and 5,000 small farmers
and other suppliers are indirectly engaged.

Discussing the results from the recent successful mission to the Dominican
Republic are (from left): President of the Jamaica Manufacturer ’s
Association, Brian Pengelley, chairman and chief executive officer, LASCO
Group, Lascelles Chin, JAMPRO president, Diane Edwards, Ambassador
Paul Robotham, permanent secretary in the Ministry of Foreign Affairs
and Foreign Trade, and Minister Counsellor Alfredo Stefan, representing
the embassy of the Dominican Republic at a recent press briefing held
at JAMPRO’s New Kingston offices in September 2013.

The Export Max programme enjoyed strong partnership and sponsorship support, valuing approximately
J$20M. Sponsors were the Bureau of Standards
and the Development Bank of Jamaica, the Jamaica
Productivity Centre, Jamaica Public Service Company,
the Scientific Research Council and the EXIM Bank.
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EXPORT & MARKET DEVELOPMENT
Export Max I (cont’d)
Export Max II was scheduled to be launched in April 2014 to
provide intensive capacity building and market penetration
support to 20 existing exporters and export ready firms.

By the end of the financial year, CARIMAC/GSW Reel Rock
Animation Studio had partnered to train and certify 43 local
animators.CARIMAC has since commenced a second run of
the course, while other educational institutions have started
offering or designing training courses in animation.

GSW Reel Rock Animation Deal

The 15 participating companies in JAMPRO’s Export Max Development
Programme are all smiles alongside JAMPRO’s Export and Market
Development team during the Export Max’s official closing ceremony
held on Thursday, January 23, 2014 at JAMPRO’s New Kingston head
offices.

JAMPRO client GSW Reel Rock announced in 2013 a contract
to provide animation services on 52 episodes of a globally
distributed Nickelodeon animation series called “Lucky Fred”,
in which it will share in the copyright. The partnership includes
animation studios in Italy, Spain, Luxembourg and Ireland.
Currently, Jamaica has four animation studios. Jamaica
is fielding interest from international investors interested
in investing in the industry both in creation of intellectual
property and creation of new animation studios.

Creative Industries
Jamaica possesses strong capacity to export a wide range
of creative and cultural products across the spectrum of
film, music, entertainment, art and gifting. The Jamaica
Film Commission housed in JAMPRO is focused on the
export of film, TV and interactive content, investments in
local industry, and the promotion and facilitation of Jamaica
as a location for international audio-visual production. For
the financial year 2013-2014 JAMPRO’s Creative Industries
Unit facilitated 95 projects with a value of JMD $1.2 billion,
employing 5392.

KingstOOn – Animation Conference

Emerging from the wellspring of Jamaica’s ubiquitous Creative
Industries is an area in which Jamaica is rapidly developing
a competitive advantage – Animation.
In June 2013, hundreds of Jamaican young people turned
out for the KingstOOn animation conference and festival.
JAMPRO partnered with the University of the West Indies/
CARIMAC and private animation studio GSW Reel Rock to
stage the event in collaboration with two notable players
in the international animation industry, Toon Boom and
Bento Box.

(L-R) Vice President, marketing and communication, Toon Boom Animation
Inc, Karina Bessoudo; World Bank representative to Jamaica, Giorgio
Valentini, Caribbean Institute of Media and Communication (CARIMAC),
Professor Hopeton Dunn; JAMPRO’s Vice President of Finance & Corporate
Services Wendy Lyttle and Executive Director, GSW Animation Limited,
Wayne Sinclair discuss CARIMAC’s new animation course following a press
conference held on the campus of University of the West Indies, Mona
on July 19.
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COMPETITIVENESS & THE BUSINESS ENVIRONMENT
National Competitiveness Council (NCC)
JAMPRO is the secretatiat for the National Competitiveness Council (NCC), which is central to the reforms being
enacted to improve the Jamaican business environment.
Since 2012, the NCC under the chairmanship of the
Honourable Minister of Industry, Investment and
Commerce has worked closely with private and public
sector entities to identify and resolve impediments to the
effective conduct of business in Jamaica. The Cabinet
has also approved the expansion of the role of the NCC
to remove bottlenecks faced by investors in their interface
with Government regulators and other entities.

National Export Strategy
The NES Secretariat, which is housed in JAMPRO, has
been coordinating a number of initiatives to promote
and grow Jamaica’s export sector. The latest review
of the performance of the Strategy shows that 63% of
a total of 325 initiatives have been implemented with
moderate progress on priority industries and crosscutting issues.

JAMPRO in collaboration with the Inter-American Development Bank (IDB)
hosted a National Competitiveness Council (NCC) Business Roundtable
discussion at the Jamaica Pegasus on Thursday, February 20, 2014.
Executive Director at Compete Caribbean, Sylvia Dohnert (second left)
shakes hands with JAMPRO President Diane Edwards (second right).
Looking on are (L-R) Manager of Special Projects at JAMPRO, Marjorie
Straw; Andrea Gallina, Senior Social Development Specialist in Latin
America and the Caribbean Region and Coordinator of the “Caribbean
Growth Forum” ; IDB Country Representative in Jamaica, Therese TurnerJones and Vice President of Investment Promotions at JAMPRO, Claude
Duncan.

Business Environment Reforms Implemented during 2013/2014

May 2013

Dec. 17, 2013

Two credit
bureaus were
operationalized

Enactment of Security
Interest in Personal
Property Act (SIPP)

Jan 2, 2014
National Collateral
Registry Established at
Companies Office

Jan 2, 2014

Single Business Registration “Super form” rolled
out by Companies Office

Jan 27 – 31, 2014
Over 360 persons
trained in the lending
and legal sectors on the
SIPP Act.
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COMPETITIVENESS & THE BUSINESS ENVIRONMENT
Policy Advocacy Initiatives
Jamaica Economic Residency Programme (JERP):
JERP has been proposed as an additional immigration
residency category for consideration to facilitate foreign
investors who are able to implement projects with a
pre-defined amount of capital investment. Individuals
that qualify would not be required to apply for work
permits and would be able to travel freely as they manage
their business interests in Jamaica. JAMPRO in consultation with other relevant stakeholders, chief of which is
the Passport, Immigration and Citizenship Agency (PICA)
have agreed that the Programme is feasible, especially
against the background of the need to spur increased
levels of FDI, and better regulate the movement of foreign
investors in Jamaica.
Investment-Ready Projects Initiative: This is an initiative
of JAMPRO, in collaboration with TEF, UDC and NEPA, to
package opportunities where most of the development
approvals and land acquisition processes are in place
for potential investors. This is expected to significantly
reduce the bureaucracy faced by landed investors. Other
agencies of the Government involved in this initiative
are the Commissioner of Lands, DBJ; NHT NWC, NWA,
and the Ministry of Local Government and Community
Development.

Jamaica Film Fund – Financing Local Film Projects: Through
consultation with the Ministry of Finance and the MIIC, JAMPRO
has proposed the development of a fund to facilitate the development of the local film industry, through the financing of the
production and/or post-production phase of locally based film
projects that are being produced by local talent. One key part
of the eligibility criteria to access the Fund is that applicants
are required to demonstrate a high level of Jamaican involvement in the project, e.g. talent, storyline/plot, scenery etc. as
well as the positive cultural image of the country, which will
support the tourism product. The Fund is expected to enhance
the international profile of Jamaica’s film industry. This will be
achieved through the production of viable film projects, and
the creation of more employment opportunities especially for
young Jamaicans in the emerging animation sector.
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FOCUS AREAS FOR 2014/15 FISCAL YEAR
Targeted, Sector-Based & Market Driven Promotion
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National Export Strategy
2014-2018
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GBC will position JAMPRO to better connect
and leverage the relationships with Jamaicans and friends of Jamaica overseas via an
aggressive and ambitious web-based platform.
The promotional reach of the agency will be
exponentially expanded and will no doubt redound
to the benefit of the country’s investment and export
performance.

Tourism Linkages
Council

NCC Business Reform
Agenda 2014-2016

Support to
SEZ Development

Diaspora Conference
2015
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Road Show USA 2014

This will present new and innovative opportunities to directly
target the business community and the leading buyers in
selected cities.

Linkages & Business Match-Making Programmes
JAMPRO’s participation in the Expo Jamaica 2014 also
represents the continued implementation of its ongoing
Linkages Programme. By virtue of the effort placed in
securing international and regional buyers, the agency is
able to employ a targeted and deliberate strategy of constant
engagement with the buyers after they would have witnessed
the strength of Jamaica’s productive sector. Thereafter, and
over the course of the next two (2) years (until the next
hosting of the Expo), the Corporation will execute an extensive contract conversion strategy in order to ensure that the
opportunity of Expo Jamaica results in repeat orders from
Jamaica’s goods and services providers. JAMPRO’s membership and participation on the Ministry of Tourism’s Linkages
Council will also support the organization’s efforts in securing
linkage contracts between the and the local suppliers.
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JIF 2015 will serve as the second staging
of the country’s premier international
investment event that will attract C-Suite
investors and allow Jamaica to present
pre-packaged investment opportunities,
further to success of the first JIF in 2012.
The Global Logistics Hub Initiative will
again feature as the signature investment
opportunity for JIF 2015.
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Export Capacity Development
Programmes/Projects
The Ministry has identified MSME development and
entrepreneurship as a major cornerstone of its contribution towards the fulfillment of the country’s Strategic
Growth Agenda. During the new fiscal year, JAMPRO
will seek to improve upon the already proven success of
the first round of the Export Max programme (enterprise
development for export growth). Export Max II will support
an additional 20 companies and will work towards an
ambitious target of 50% average growth in the export
sales for participating companies by the end of the three
(3) year programme. The efforts of the next round of this
programme will be boosted by the agency’s continued
work at identifying and sourcing additional financial and
technical assistance from its partners in the local and
international donor community.
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FOCUS AREAS FOR 2014/15 FISCAL YEAR
Export Capacity Development
Programmes/Projects (cont’d)

New and Emerging Industries

The Lead Coordinating Partners – JEA, JAMPRO and
the Trade Board will be hosting a series of validation
sessions with stakeholders for proposed initiatives during
the months of April to June. This is to be followed by the
review and validation of the action plan which is slated to
be completed by the end of June, and the final Strategy
Action Plan for Phase II of the NES Strategy which is
scheduled to begin right after for completion by the end
of August 2014.

Limestone as a viable export and investment industry in
Jamaica. The assessment highlighted the availability of the
vast deposits of high-quality limestone that can be mined
within environmental integrity. These are also significant
cost savings that can be achieved by investments in the
production of value-added limestone products in Jamaica
such as pharmaceuticals and paints to target markets such
as the USA, Brazil and the Caribbean Islands.

Limestone
National Export Strategy (NES) Next Steps In November 2013, JAMPRO concluded an assessment of

Policy Advocacy Initiatives
JAMPRO’s policy advocacy role is both reactive and
proactive, addressing issues raised by clients and various
stakeholders, but also advocating for new approaches to
increasing the countries investments and export levels.
In the new fiscal year, JAMPRO will focus on:

NCC Business Environment Reform
Agenda 2014-2016

JAMPRO, in facilitating the NCC, will continue to drive
and facilitate reforms under the Business Environment
Reform Agenda as identified by Government. The
Corporation will be able to achieve its objectives by
collaborating with MDAs in developing, refining and
implementing a number of initiatives, some of which
may already be in progress.

Support To SEZ Development

JAMPRO will continue to participate in the development
of the requisite legislative and regulatory framework
to support the Logistics Hub and the attendant SEZs.
Working closely with MIIC, the Corporation will ensure
that framework adequately positions Jamaica to compete
with other global SEZs.

A Limestone Sector Development Team is currently examining
ways to capitalise on the opportunities in the global market.
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FOCUS AREAS FOR 2014/15 FISCAL YEAR
New and Emerging Industries

cont’d

Health and Wellness Tourism

The National Health and Wellness Steering Committee
appointed by Cabinet in March 2012, which was tasked
to facilitate the development and implementation of key
activities to grow the Health and Wellness sector in Jamaica,
has been meeting on a quarterly basis since September
2013. The Steering Committee through its Accreditation
and Regulatory sub-committees is working on an action
plan for the national accreditation of spa operators and the
framework for a legal and regulatory structure to grow the
Health and Wellness sectors.

Fern Tree Spa at Half Moon, Montego Bay

Industrial Hemp

JAMPRO, under the direction of the Ministry of Industry,
Investment and Commerce, has been leading in the
development of the legislative and regulatory framework
to support the emergence and success of a viable hemp
industry in Jamaica. The legal cultivation of Industrial Hemp
has presented a major global opportunity for a number of
countries across Europe, Asia, North and South America,
where legislation facilitates farmers to grow hemp. More
than 25,000 products are estimated to be derived from the
hemp plant. Jamaica has a unique opportunity to carve
out a niche in the global market for Industrial Hemp as
well as a medical marijuana industry.
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JAMPRO Profiles in Success
Turning Dreams into Solid Investments

Mystic Mountain Rainforest Adventure Park
For most patrons the Mystic
Mountain Rainforest Adventure
Park nestled in the centre of
Ocho Rios is a dream-like
experience comparable to no
other. For Mystic Mountain
Managing Director Mike Drakulich, the adventure park is a
dream come true.
Started in 2005 Mystic
Mountain was long in the
pipeline for the entrepreneur.
“I had this dream for a long time. We identified the
property and took several years to secure it”, Drakulich
describes. He was later approached by Rainforest
Tram, now known as Rainforest Adventures, to partner
on the project. “What we have today is what has been
called by a lot of people in the industry a destination
defining attraction,” he said.
The Adventure Park is home to a number of attractions
ranging from bobsled rides, the sky explorer, canopy zip
lining and mystic waterslides to more relaxed settings
such as the butterfly and humming bird gardens. Since
inception the adventure park has grown exponentially
attracting visitors both locally and overseas.

What started as an impressive count of 5000 patrons
in their first year of opening has blossomed to 110,000
in the last fiscal year.
While successful now, the journey to get there was not
without difficulties. Drakulich attests to the assistance
of the national trade and investment agency, JAMPRO,
in getting his business off the ground. He said, “To get
commercial banks and people to invest and believe in
us was a really difficult task. I have to thank JAMPRO
for believing in us and the concept and helping us find
the type of people who would make this possible.”
JAMPRO stepped in with expert advice, strategizing
and market relations which Drakulich admits, “was
instrumental to cut through the red tape. There are
a lot of processes that you have to go through. They
(JAMPRO) made it a lot easier for us.”
He expresses joy at the fact that the company has
grown so much in such a relatively short space of time
and has been receiving so much positive feedback
from visitors and investors alike. He said “the thing that
pleases me the most is when a Jamaican leaves the
park, shakes my hand and says ‘This is First World’.
They take a great deal of national pride in what we
have created in Mystic Mountain. That to me is the
best compliment we get.”
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JAMPRO Profiles in Success
Innovative Diaspora Investment

ISOCON-JLB - ISO TANK MAINTENANCE
ISOCON-JLB International,
is a Jamaican Diaspora
business success story
that was facilitated out
of JAMPRO’s European
Regional Office in London.
Born from the innovation
of a Scottish company
ISOCON and Jamaican
freight forwarding firm JLB
International, ISOCON-JLB
is the first ISO-Tank maintenance, leasing, repairs,
testing and certified facility
to be established in Jamaica. The company provides
maintenance service to ISO-Tank owners and operators
throughout the Caribbean, Central and South America,
handling an average of forty tanks monthly from both the
import and export trade. ISOCON-JLB is regarded as a
maritime support service agency and a prime example of
the possibilities of the Jamaica Logistics Hub Initiative.
ISOCON-JLB’s Managing Director Beverly Johnson,
describes the company’s purpose as, “like sugarcane, if
a product can be liquidized it can become a world class
product, such as rum, fruit concentrate, oils, perfumery
etc. Now export these products in bulk liquid containers
known as ISO-tanks and there lies a new industry – blending
and re-branding.”
The company started from a chance meeting of Beverly
Johnson and Scottish businessman Michael Kane of
Isocon Engineering Ltd in Glasgow.
“We saw the need to establish an ISO tank facility as
there was no professional cleaning (service) in Jamaica
or in the Caribbean”, said Johnson.
“Before Isocon-JLB, bulk products exporters were terribly
inconvenienced as they had to wait on cleaned tanks from
places like Rotterdam in Holland and Houston to load
their export orders.

Michael Kane
Now the rum export markets and other food grade bulk
liquids are reaching their markets in a timely, safe and
secure manner with cost savings on freight”, she added.
Jamaica was chosen for its strategic location, Free
Zone operations and the ease of access to the highly
modernised Port of Kingston and the Caribbean islands’
primary rum export markets.
ISOCON-JLB is the recipient of the 2013 Compete
Caribbean Award for business vision and innovation.
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Board of Directors’ Compensation for 2013/2014
Director's Name

Gross Payment ($)
150,000
7,500
143,000
142,500
74,000
40,500
164,000
79,500
131,500
121,500
109,000
121,000
51,500
30,000

Milton Samuda - Chairman
Earl Jarrett
Reginald Nugent
Eugene Ffolkes
Marjorie Seeberan
Bishop E Don Taylor
Norman Horne
Keisha Burgher
Byron Blake
Myrtle Weir
Steven Whittingham
Andrea Moore
Jeffrey Hall
Andy Thorburn

1,365,500

TOTAL

Executives’ Compensation for 2013/2014

Position  of  
Executive
President**
VP  -‐  Finance  &  
Corporate  
Services***

Travelling  
Allowance  OR   Pension  OR  
Other  
Value  of  
Other  
Allowances  
Gratuity  or  
Performance   Assignment  of   Retirement   and  Payments     Non-‐cash  
Benefits
($)  
Benefits  ($)  *  
Year
Basic  Salary  ($) Incentive  ($) Motor  Vehicle
Total  ($)
2013/2014           7,977,224.54             1,843,519.71             649,509.26                 37,500.00               840,768.92         147,266.24       11,495,788.67  
2013/2014           4,242,346.83             1,696,938.73             749,234.20                 28,125.00               646,975.63         171,333.54             7,534,953.93  

VP  -‐  Corporate  
Development  &  
Competitiveness*** 2013/2014           3,285,011.15                   766,502.60             668,250.53  
VP  -‐  Investment  
Promotion
2013/2014           5,772,783.29             2,309,113.32     1,003,728.53  
  VP  -‐  Export  &  
Market  
Development***
2013/2014           4,182,899.59                   854,008.67             519,921.94  
TOTAL
  25,460,265.40         7,470,083.03 3,590,644.45
  

              25,000.00               490,517.61         178,542.08             5,413,823.97  
              37,500.00       1,510,289.76         290,669.04       10,924,083.94  
              33,748.59               158,928.29         171,368.98             5,920,876.05  
        161,873.59   3,647,480.21     959,179.88   41,289,526.55

* Non-cash benefits include heath and group life insurance
** Includes remuneration for Interim Presidents serving April - August 2014
*** Represents prorated compensation as posts were vacant for a part of the year
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