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THE CREATIVE PRODUCTION AND TRAINING CENTRE LIMITED 

Company Overview 

 

The Creative Production and Training Centre (CPTC) – the Caribbean’s largest public sector 

multi-media and video production center - is a limited liability company incorporated under the 

Companies Act of Jamaica and established by the Government of Jamaica in 1984.  Its mandate 

is to record, archive, and broadcast Jamaica’s varied cultural expressions and events, to ensure 

the preservation of our history, achievements and the promotion of our positive values. To 

maintain the highest standards in the production of Jamaican media content, the CPTC is 

committed to training the nation’s media technicians.  

 

In twenty nine years, CPTC Productions has produced over fifteen hundred hours of 

programming ranging from documentaries, interviews, educational features, dramatic, 

entertainment and cultural packages. Perennial favourites like Hill an’ Gully Ride, Ring Ding 

Again, and Rappin’ have been national favourites at home and abroad. Hill an’ Gully Ride 

continues to air on local free to air television stations and cable channels in the USA and the UK, 

while new programmes such as Jamaica Beat and This Week in 1962 have updated the 

Company’s collection of indigenous programmes.  

 

 
 

CPTC’s Productions maintains a full time staff of over 25 media professionals, who are masters 

of their technical craft.  Production resources are also made available to the public and have 

served the needs of several key clients including free-to-air television stations, independent 

producers, public sector entities and a diverse range of private sector clients. The CPTC has one 

of the largest television studios in the Caribbean (58’x38 ½’) fully equipped with remote 

controlled lights, Sony SD cameras, fully equipped control room, digital editing facilities with 

non-linear capabilities, a fully equipped mobile production unit ready to move anywhere island 

wide for outside broadcast, portable equipment for electronic field production in both SD and 

HD configurations. CPTC also offers for rental multimedia screens, projectors and plasma 

screens together with public address equipment. 
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Media Technology Institute. The CPTC was also designed and equipped in 1984 to train media 

professionals in the technical and production skills that would ensure world class standards in the 

local media industry.  Through its signature courses in areas such as videography, audio 

engineering and voice and speech, graduates of the CPTC’s training arm Media Technology 

Institute (MTI) are in high demand in the local and regional media industry.  MTI strives to 

constantly respond to the needs of its students and the media fraternity and corporate clients 

served. 

 

 

      
 

 

The CPTC’s Content Distribution arm, JamVision, ensures that through Creative Television 

(CTV) there is an outlet dedicated to providing nearly 100% local programming. CTV was 

launched in December 2000, and since then has been transmitting four (4) hours of local 

programming looped throughout the day on cable systems all across the island.  The majority of 

the programming is produced by CPTC. Global distribution of programmes is managed by 

JamVision, primarily in the major Diaspora markets: North American and England. 

.  
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To provide the highest quality programming, production and training services in all areas of 

media to local, regional and international customers and in so doing, ensure that the 

cultural, educational and social values of Jamaica and the Caribbean are positively 

promoted, preserved and celebrated from generation to generation. 
 

We are a dynamic organization with a committed and passionate team of professionals who believe 

in the value of the CPTC’s mission. We work responsibly and with integrity to deliver meaningful 

content, training and support to the creative sector, government, our clients and the Jamaican 

public.

The CPTC’s role is to record for posterity and education, Jamaica’s authentic and positive 

culture, and contribute to the development a vibrant, creative professional cadre of media 

technicians and production talent. 

To be the pre-eminent producer of positive Jamaican cultural and educational media content, 

and to be the preferred media training institute producing a cadre of highly skilled media 

professionals for Jamaica and the Caribbean. 

We collaborate with the public and private sectors to develop production and training partnerships 

that add value to the media sector and the national priorities of the Government. Effective 

partnerships are essential to our success
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CPTC AT A GLANCE 

KEY MARKETS   PRIMARY SERVICES     KEY ISSUES & TRENDS             OUTLOOK 

Public sector;  Outside broadcasts; Operations stymied by          Positive               
Advertising  ENG shoots;  lack of capital;          if GOJ  
Agencies;  Hill an’ Gully Ride; Strong public sector          commits 
Independent  Jamaica Beat;  business opportunities;         business 
Producers;  This Week in 1962; High fixed overheads &             
Event    Jamaica Rewind; limited committed GOJ          
Promoters;  Independence  business;             
Sport events;  Village;                
Educational               
Institutions; 
Corporate 
Marketing & 
Communications 
Departments; 

Media technicians; Courses for media     Lack of space to     Positive 

High school  technicians:      facilitate training;  if animation 
Graduates;  Videography,      Limited equipment  training  
Tertiary schools; Voice & Speech,    for highly technical  programme 
Corporate clients; Graphics & Basic    courses;   & youth 
Radio engineers; Animation;     Students’ economic  training  
TV talent;  Audio Engineering.    Challenges, inability  programmes 
Private candidates; Professional dev.     to pay fees;   are  
Political, social,  courses also       implemented 
Corporate & arts offered for corporate     with MSTEM  
Personalities;  and private candidates.     & MYC 

 
Broadcast  Content distribution Lack of sufficient content Independent 
Stations (local  to local  TV/cable to meet demand  content 
& global);  stations;  Increased demand for  distribution 
Individuals;  Develop new content Jamaican content  partnerships 
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EXECUTIVE SUMMARY 

______________________________________________________________________________ 
 
In the course of 2013, the CPTC worked to achieve its main objective identified in 2011 financial 

year: develop a feasible business model capable of sustaining and financing the CPTC’s 

operations.  This remains a critical exercise as the CPTC seeks to upgrade its plant in order to 

provide media production and training services of the highest standards. 

 

The focus turned to identifying long-term public sector programmes whose objectives or 

strategies could be delivered by the CPTC. This can prove challenging as the public service does 

not have a structure that easily facilitates open and timely communication on planned 

programmes.   Nevertheless, the Company was able to identify two major potential partnerships; 

the first with the Ministry of Science, Technology, Energy & Mining (MSTEM) in its thrust to 

support the development of an animation section, and the second with the Ministry of 

Education with its programme to introduce videos as a vibrant teaching tool available on 

multiple platforms for diverse student needs. 

 

Still under development, these programmes would not materialize within the fiscal year. 

However, the senior management team attended many planning meetings to establish the way 

forward.  More information on the value of these public sector collaborations in shared the 

‘Public Partnership’ section of in ‘Highlights’ below. 

 
Financial Overview 
 
2013-2014 proved to be a difficult year for the CPTC:  major private sector partners, particularly 

the free to air television stations, independent content producers and media communications 

managers, all reduced by more than 20% the volume of equipment rentals, studio bookings, and 

the production of videos respectively, with the CPTC. As the entity that delivers over 70% of 

annual revenues, these Production losses would signal the overall net loss of the Company.  

This illustrated the concerns expressed in previous years’ annual reports that the CPTC would be 

challenged to remain competitive (price and services) if equipment upgrades were not made.  

 

As Production and Marketing worked creatively to identify business opportunities to fill these 

gaps, the Media Technology Institute recouped from its 2012/13 losses to post a 30% positive 

variance in revenue this period.     
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HIGHLIGHTS 
 

PUBLIC SECTOR PARTNERSHIP 
 
 

1) Ministry of Science, Technology, Energy & Mining.  
YOUTH EMPLOYMENT IN DIGITAL AND ANIMATION INDUSTRIES 
 
 

  
 
Following MTI’s participation in the World Bank’s animation competition, ‘Kingstoon’ 

in June 2013, the CPTC immediately began discussions with the World Bank, JAMPRO, 

other tertiary institutions, and the MSTEM, to discuss a collaborative approach to 

developing the animation sector. The meetings were fruitful in establishing the needs of 

the fledging animation sector, while educational institutions were able to identify the 

critical gaps that would need to be addressed in training programmes at various levels. 

 

The CPTC developed a customized youth animation programme called ‘Animation 

Career Training’ (A.C.T.) designed for talented youth whose training would prepare 

them for immediate employment opportunities in animation studio, media houses, 

advertising agencies, and creative/communications departments.  Meant to train the 

whole person, the course would also impact business etiquette and social skills as well as 

basic Mathematics and English. 

 
CPTC/MTI participated in the PIOJ-led final contract review session with the World 
Bank, and has been selected as a preferred training institute for 2D and 3D animation 
training. MTI boasts two computer labs with capacity for up to thirty (30) students for 
full or part-time training.  
 
Representatives of the World Bank visited the MTI, and will continue discussions with 
the Institution over the next 18 months to assist in the development and delivery of the 
MTI courses. 
 

Dubbed ‘Youth 

Employment in 

Digital and Animation 

Industries’ the 

project will target 

youngsters aged 15 

to 30 years in both 

urban and rural areas 

ll 

Some 15,000 
young 

Jamaicans are 
to benefit from 

training, 
employment 

and 
entrepreneurial 
opportunities in 
the digital and 

animation 
industries 
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2) Ministry of Education  
EDUCATION BROADCASTING NETWORK 
 
   

 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
The Ministries of Youth & Culture, and Education have agreed that the CPTC Production 

facilities meet the requirements to provide on-going production and technical support in 

the Ministry’s programme to create a library of video-rich teaching material to be used 

as classroom teaching aids, as well as self-teaching material for the Jamaican population 

across all ages and delivered via all available broadcast platforms. 

 

In preparation for this major project, the CPTC’s Deputy CEO/Director of Productions 

and Chief Technical Manager attended the annual National Association of Broadcasters 

Expo in Los Angeles in June, to assess new cost-effective media production and 

integration solutions.   

 

OTHER HIGHLIGHTS 

 

 
1. CPTC Production delivered excellent production and technical support to the 

Annual Independence celebrations. The team covered several of the JCDC-

planned events including the Grand Gala. 

 

2. CPTC Productions provided production and multimedia support to the Ministry of 

Foreign Affairs and Foreign Trade’s Diaspora Conference in June.  

 

3. Flagship programme Hill an’ Gully Ride added 39 new episodes in the period, 

including a three-part special on sport personality Winston Chung-Fah. 

 

The Education 
Broadcasting 
Network (EBN) is 
slated to 
commence 
broadcasts, 
designed to 
complement 
teaching formats 
administered to 
students in the 
classroom, during 

2014. 

This engagement, being 

facilitated by the Ministry 

of Education, will see EBN 

partnering with several 

public and private entities 

to produce material 

tailored to the varying 

learning patterns of 

students. 

The Minister of 

Education advised 

that EBN will 

collaborate with 

public entities, such 

as the Creative 

Production and 

Training Centre 

(CPTC) 
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4. CPTC Corporate hosted its inaugural Client Marketing event, Mawnin’ Mingle to 

showcase its programmes, training and production services. Over 60 clients from 

the public and private sector attended. 

 

5. CPTC Corporate and MTI partnered with the Kingstoon Animation Event hosted by 

the World Bank 

 

6. JamVision secured a new broadcast partner in the UK Diaspora market, through 

Caribbean Media House. This start-up purchased the broadcast rights for twelve 

CPTC programmes including Ring Ding Again, Hill an’ Gully Ride among others.  

 

7. Production completed 31 jobs in the period, for clients across both the private and 

public sector. 

 

8. The MTI trained over 250 youth and media workers in core courses: 

Videography, Audio Engineering, Voice and Speech, Graphics and Basic Animation, 

among others.  

9. MTI’s ‘Just for Teens’ summer youth programme hit record participation with 

attendance from over 50 students from high schools across the corporate area, St. 

Thomas, St. Catherine and Clarendon. This annual summer programme has become 

a significant feeder programme into some of the MTI’s core programmes. 

 

 

 

 

 

 

 

 

 

 

 

  

Cary Robinson, producer of Hill an’ Gully 

Ride, working on location 

‘Just for Teens’ eager 

participants 
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CPTC BOARD MEMBERS 

 
 

 

 

 

 

 

Mr. Christopher Samuda, Chairman,  is an Attorney-at-Law, company adviser and consultant with a 
successful career spanning over 20 years, 4 continents and innumerable industries. Mr. Samuda is a 
founding partner in the Law Firm, Samuda & Johnson, and the President of Jamaica Paralympic Association, 
the Chairman of the Jamaica Paralympic Foundation and the President of the Jamaica Disability Cricket 
Federation (JDCF). He is also the Chairman of St. Khrisstopher Music Limited and the Chairman of Strategic 
Corporate Interventions Limited.   Mr. Samuda holds a Bachelor of Laws, (LLB Degree) with Upper Second 
Class Honours, from the University of the West Indies and a Certificate of Legal Education from the Norman 
Manley Law School. He was admitted to practice at the Jamaica Bar in 1986. 

 

Tanya Davies, Director is a creative agent who writes, produces, designs, teaches and consults in the 

field of Traditional, Digital and Interactive Media. She has written several locally produced television 

screenplays and television serials. A current lecturer (primarily online) at the Northern Caribbean 

University in Jamaica, Ms. Davies teaches TV Production, Writing for E-Media and Script writing. Co-

Founder of The Writer’s Clinic (since 2009) which offers consultations, analysis, 

workshops/seminars, and basic legal/contract counsel for aspiring or professional 

television/radio narrative scriptwriters.  

Dr. Nova Gordon-Bell , Director is a media and communication educator with over twenty years’ 

experience.  Head of the School of Humanities and Social Sciences in the Faculty of Education and Liberal 

Studies, UTech, Jamaica, Dr. Gordon-Bell contributed to the diversification of UTech, Jamaica’s general 

education offering with the introduction of modules in Journalism, Media Studies and Creative Writing.   

Her extensive professional experience in the public and private sector spans public information and 

education, journalism and advertising. A member of the International Association for Media and 

Communication Research (IAMCR), Dr. Gordon- led the team that designed and implemented UTECH’s 

first media and communication degree, the Bachelor of Arts in Communication Arts and Technology.  

 

Dr. Leo Paul Powell, Director, is currently a Consultant General Surgeon at the University Hospital of 
the West Indies as well as an Associate Lecturer in Surgery. A strong policy maker and implementer, he 
currently serves on the Board of Directors of the Medical Associates Hospital and also as Secretary for 
the Association of Surgeons in Jamaica. 

 

 

Mr. Ian McNaughton, Director, joined Barita in 2008 as the Financial Controller and assumed the 

position as Managing Director in 2013. He also serves as the Company Secretary for Barita Investments 

Limited. With a focus on service, he also sits on the Board of the Jamaica Cooperative Credit Union 

League, and the St. Thomas Cooperative Credit Union.  An avid footballer, Mr. McNaughton sits on the 

Board of the harbour View Football Club 
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Randolph Jones, Director recently retired from the Jamaica Civil Aviation Authority (JCAA) after 40 
years of service in aviation in various capacities. He demitted office on November 1, 2011 as the Head 
of Special Projects - Air Navigation Service.   

He is a past student of Titchfield High School and a graduate of the Jamaica Institute of Management 
(JIM) from which he holds a Diploma in Management Studies His many professional credentials 
include corporate planning for the public sector, which he received from the Atlantic Institute in the 
United States. 

 

 

Dr. Denton Rhone, Director serves as Associate Professor in the College of Education & Leadership at 
Northern Caribbean University, Mandeville, Manchester, Jamaica W.I. He has over 25 years’ experience 
in working within the Seventh day Adventist Church Education and Ministerial Structures. In these 
capacities he has served in: Jamaica, Illinois and  Georgia. He has also served as adjunct professor at 
Spelman College, Atlanta and Motivational Instructor in the Federal district prison, Atlanta. 

Dr. Rhone has a Bachelor of Arts in Theology – Northern Caribbean University Jamaica; Master of Arts 
in Religion, Master of Divinity, and Doctor of Ministry – Andrews University Michigan; and Doctor of 
Philosophy in Educational Administration and Leadership Studies– Mercer University, Atlanta Georgia. 

 

Gynelle Findlay, Director is a web developer, graphic artist, writer, active volunteer and activist who 
studied Political Science and Economics at the University of the West Indies.  Ms Findlay is also an 
innovative entrepreneur who has assisted the establishment of many successful companies. Ms. 
Findlay also has experience working with a team and for others, having been employed as a consultant 
in the communications field for more than nine years.  

Mark Gonzales, Director,  J.P. is a Director and General Manager of MailPac Services Limited. He is 
the holder of a MBA from the University of New Orleans and is currently a PhD Candidate. Mr. Gonzales 
was also a lecture at the Northern Caribbean University and lectured in Ethics and Values in Business, 
and Organizational Behaviour. He is also a Justice of the Peace and a Director of the Lay Magistrates 
Association of Jamaica Kingston Chapter. He has a wealth of experience in both the private and public 
sectors having worked at the Jamaica Customs Department in various capacities. 
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Other Directors – Ms. Thelma Johill 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Joanne Wood-Rattray, Director,   practices in DunnCox’s Corporate and Commercial Department and 
has been a partner since 1995.  She is a member of the Intellectual Property Law Sub-Committee of the 
Jamaican Bar Association. She serves on the Advisory Board of the Jamaica Intellectual Property Office 
and is the firm's designee to the International Trademark Association (INTA). Joanne served on the 
Online Use Subcommittee of the INTA Internet Committee for the 2012 – 2013 committee term as the 
leader of the Online Use working group. She is recognized as a leading trade mark specialist in the 
2014 WTR 1000 rankings of trade mark practitioners by the World Trademark Review.  
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CPTC SENIOR MANAGEMENT TEAM 
 

Chief Executive Officer, 

Member of the Board 

Chantal Hylton-Tonnes 

 

 

 

 

 

 

 

 

Deputy CEO, Principal, 

Lorna Napier 

 

 

 

 

 

 

 

 

 

Deputy CEO, Director of Productions, 

Kirk J. Buchanan 

 

 

 

 

 

 

 

Manager, JamVision, 

Gary Neita 
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