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 The COVID-19 pandemic continues to impact the tourism industry, 

both globally and nationally, but as with any crisis, we are looking for 

the opportunities instead of focusing on the setbacks. 

 The tourism industry is still hurting. Yet, we are seeing positive signs 

of buoyancy as we rebuild our tourism economy, despite the 

coronavirus. 

 Preliminary figures from the Jamaica Tourist Board indicate that since 

our June 15 reopening to December 14, some 317,701 passengers 

arrived in the island, while the sector has earned over 450 million US 

dollars. 

 We are cautiously optimistic that we will see a 40% increase in arrivals 

over the winter season when compared to the preceding periods of 

massive downturn.   This augurs well for the 70% of our furloughed 

tourism workers who are still off the job. 
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 As a sector, we have been working together tirelessly from the onset 

of the pandemic to minimize its impact here in Jamaica and to 

safeguard our vital tourism sector.  

 I am pleased to say this united effort is paying off handsomely as we 

take bold and decisive steps to safeguard tourism workers, visitors 

and residents. 

 I am confident that the tourism sector will rebound as it has done 

many times before.  I will remind you that tourism has been the most 

resilient sector of the national economy over the past 30 years, having 

expanded by 36% against total cumulative economic growth of 10%.  

 

RECOVERY PROGRAMME 

 Our leading-edge COVID-19 tourism recovery programme has allowed 

for the seamless and safe reopening of our borders. Destination 

resilience has been the centrepiece of the recovery plan for the sector 

with an emphasis on the development and enforcement of rigid 

health and safety protocols.   

 From as far back as March, when the first wave of the coronavirus was 

reported in China, we announced measures to be adopted by all 

tourism entities to minimize the spread of the virus.   
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 These measures had three main components – developing the 

required infrastructure, providing support to the Ministry of Health & 

Wellness, and educating all stakeholders about the COVID-19 virus.    

 Specially assigned staff from the Tourism Product Development 

Company (TPDCo), who are a part of the Stakeholder Risk 

Management Unit, along with members of the COVID-19 resilient 

corridor management team, have been closely monitoring the 

implementation of these measures to ensure strict compliance.  

 Our protocols, which received the global endorsement of the World 

Travel & Tourism Council (WTTC), complement our highly successful 

Resilient Corridors to the north and south of the island, designed to 

keep workers, communities and visitors safe by only opening an area 

that we have the capacity to effectively monitor and manage.   

 To date, there has been no known case of transmission of COVID-19 

along the Resilient Corridors, which is proof that our highly regarded 

health and safety protocols are working and testament to the high 

level of compliance by tourism stakeholders. 

 This is why, internationally, Jamaica is regarded as a leading example 

of how to create a safe and seamless travel experience for our visitors. 

 Naturally, because of the uncertainty caused by the pandemic, we are 

constantly reviewing and revising our health and safety measures. 
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 Visitors to the island are now able to enjoy more of our unique 

offerings, as many of the COVID-19-compliant attractions are now 

open to tourists.  In addition, they can now stay in multiple 

accommodation facilities within the Resilient Corridors, allowing our 

visitors the opportunity to experience more than one resort region on 

one trip. 

 We have expanded the type of tests accepted by our health 

authorities.  We are now accepting Antigen as well as PCR tests.  Of 

course, all tests must be approved by the World Health Organization, 

the Pan American Health Organization or the Food and Drug 

Administration, and must be done at an accredited lab.  We recognize 

that the Antigen test is less expensive and more readily available, 

making the travel process even easier. 

 Another important part of the revised measures is that persons living 

in countries designated as high-risk countries (Brazil, Dominican 

Republic, Mexico, Panama and the United States), will no longer need 

to upload a negative test result to apply for Travel Authorization.   

 This has made a tremendous difference to travellers, as the Travel 

Authorization applications are approved in a shorter period.  The 

negative test results are now required for check-in, and will again be 

reviewed on arrival in Jamaica. 
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 We are adding another layer to the existing health and safety 

measures.  “Jamaica Cares”, which will position Jamaica as one of the 

most COVID-resilient countries in the world when it is launched. 

 It is a ground-breaking travel protection and emergency services 

programme that provides visitors with cost of medical care, 

evacuations, field rescue, case management and patient advocacy in 

all circumstances up to and including natural disasters. As it relates to 

COVID-19, the protection plan also covers testing for symptomatic 

travellers, quarantine/isolation in a medical facility or sanctioned 

quarantine facilities and evacuation, if necessary. 

 We are currently in discussions with the airlines to finalize 

arrangements for this important travel insurance programme, which 

should come on stream in the first quarter of 2021. 

 This new framework will considerably lessen the burden on the local 

health system and ensure that Jamaicans are not deprived and well-

needed health resources. 

 

BUILDING SUSTAINABILITY 

 Sustainability is a central aspect of our tourism development 

framework and it is integral to the recovery process.   



P a g e  | 6 

 

 To this end, we have implemented strategic measures to build 

resilience in the local tourism business community, in particular our 

Small and Medium Tourism Enterprises (SMTE). 

 

 Among the initiatives that have been introduced are: 

 Provision of Resilience Packages: the TEF has provided some 

five hundred (500) Tourism Protective Kits to small tourism 

enterprises valued at over J$15 Million.  

 Rural Economic Development Initiative (REDI II) Project: 

Funded by the World Bank and administered through the 

Jamaica Social Investment Fund (JSIF), the REDI II Project 

targets COVID-19 recovery efforts for the tourism and 

agricultural sectors. As part of the project’s COVID response, 

J$100 million is being made available and can be accessed for, 

among other things, the acquisition of Personal Protective 

Equipment and technical capacity building. 

 SMTE Loans: The TEF continues to provide access to capital 

for SMTEs to build their capacity to earn more through the 

TEF/EXIM Bank revolving loan facility and Jamaica National 

Small Business (JNSBL) loans.  
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 Ministry of Finance and the Public Service (MOFPS) Grants:  

A key programme under the Government’s CARE initiative is 

the provision of a grant of J$1.2 billion to businesses 

operating in tourism and related sectors which will now be 

administered through the EXIM Bank.  

 SMTE Loan Facilitation: SMTEs can access a voucher through 

the Development Bank of Jamaica (DBJ), to partner with an 

approved, professional business development agency when 

applying for loans. The DBJ covers 70% of specific service 

costs with vouchers ranging from $50,000-$500,000. 

 Additionally, there is also the DBJ’s Credit Enhancement 

Facility, which will allow SMTEs to access up to a maximum of 

$30 Million as part of a partial loan guarantee if they do not 

have enough collateral to access loans.  

 

 

PRODUCT UPDATE 

 Our marketing arm, the Jamaica Tourist Board (JTB), has been doing 

an excellent job of inspiring confidence in both the local and 

international markets that Jamaica is a safe and secure destination for 

all.  
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 The JTB’s “Rediscover Jamaica” campaign was launched in July to 

encourage Jamaicans to take advantage of the country’s many 

tourism products and attractions through staycation packages. With 

rates as low as US$70/US$80 per person all-inclusive, locals have been 

flocking to hotels for weekends of relaxation.   

 For both the Independence holiday period and National Heroes 

weekend, some hotels reported up to 50% occupancy from local 

bookers. We are optimistic that this initiative will continue to offset 

the fallout from the decline in international tourism receipts and 

ensure continued buoyancy of the sector. 

 Internationally, the JTB is ensuring that GEN-C travellers see Jamaica 

as the preferred vacation choice based on the destination’s record of 

success and ongoing commitment to implementing programs that set 

the standard for global tourism in a post-COVID-19 world. 

 Airlift commitments continue to increase and the 2020/21 Winter 

Season is looking positive.   

 The JTB is maintaining strong engagement with tour operators and 

airline companies to drive bookings for the winter. In a strong show 

of confidence in Destination Jamaica, our airline partners have 

committed 1.1 million seats for the upcoming winter tourist season as 

we seek to regain our strong footing in the marketplace.  
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 Of that number, some 450,000 are out of the United States, our 

largest source market. While these seat numbers are 40% less than 

the last winter season, we are significantly up from where it was in 

the fall. 

 We are seeing positive activity out of other important markets too. On 

the weekend, British Airways resumed fights between London 

Gatwick and Sangster International Airport after an 11-year hiatus. 

The twice-weekly BA flight will operate for the winter season until 

April 17, 2021 with a capacity of 31 business class, 52 premium 

economy and 250 economy seats.  

 While Copa Airlines resumed weekly service to Jamaica on December 

7 with a flight from Tocumen Airport in Panama City, Panama, to 

Sangster International Airport. It was the airline’s first flight to the 

island, following the closure of the country’s borders earlier this year 

as part of measures to stem the spread of the coronavirus (COVID-19). 

The resumption will strengthen our efforts to get into this market as 

COPA Airlines services more than 80 gateways in Latin America. 
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INVESTOR CONFIDENCE 

 Investors continue to show confidence in the Jamaican market and 

are finishing projects already started.  Our goal to increase hotel 

rooms to 25,000 by 2023 is still on track. 

 On December 4, RIU Montego Bay reopened after a short hiatus with 

a reimagined adults-only product with 145 additional rooms, a Splash 

Water World aquatic park and a wellness centre, among other new 

features. The hotel’s room count now stands at 826. 

 Renovations are underway on the former Oceana Hotel in Kingston. It 

will be rebranded ROK – Kingston.  

 The 168-room property, overlooking downtown Kingston’s 

waterfront, will be managed by Hilton through its Tapestry Collection 

trademark and will be part of a multi-purpose complex including 

retail, on-site entertainment and commercial office spaces. 

 I am hopeful that plans for the 1,700-room Hard Rock Resort will be 

laid out and construction will begin soon. 

 In Trelawny, Oceans by H10 is adding a 440-room property. Also in 

Trelawny, the Royalton Group is building two more resorts totalling 

1,200 rooms, adding to their White Sands and Blue Waters resorts. 
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 To the east in the parish of St Ann, the Karisma Hotels & Resorts group 

is undertaking phase one of the Sugarcane property with 700 rooms. 

Phase Two will add another 3,800, bringing the total room count to 

4,500. This represents a significant investment, which could 

potentially create 10,000 jobs. 

 In Montego Bay, the SeaGarden Beach Resort, located near the Hip 

Strip is adding 800 rooms to their beachfront all-inclusive property.  

 These investments augur well for our many tourism workers displaced 

by the pandemic and who are anxious to get back to work. According 

to the Jamaica Hotel and Tourist Association (JHTA), in April 2020, an 

estimated 90% of tourism workers were laid off or sent home.  

 As of December 2020, 30% of tourism workers have been brought 

back on full-time while another 10-20% are now working part-time at 

reduced hours and reduced wages for the time being. 

 

AWARD-WINNING DESTINATION 

 I am pleased to share some more good news. Our efforts to build a 

safe, resilient and viable tourism sector have aided in Jamaica being 

named the World’s Leading Family, Cruise and Wedding Destination 

at the recent 27th annual World Travel Awards.  
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 Several leading Jamaican tourism entities have also won major 

accolades, including: 

 World's Leading Luxury Hotel Villa 2020 (Fleming Villa at 

GoldenEye)  

 World's Leading Villa Resort 2020 (Round Hill Hotel & 

Villas) 

 World’s Leading All-Inclusive Company 2020 (Sandals 

Resorts International) 

 World's Leading All-Inclusive Family Resort Brand 2020 

(Beaches Resorts) 

 World's Leading Caribbean Attraction Company 2020 

(Island Routes Caribbean Adventures) 

 In closing, I would just like to say that we are making excellent strides 

in laying the groundwork for the full reopening of the tourism sector 

in Jamaica, in a safe and responsible manner. It is not going to be an 

easy road as we navigate an uncertain and unpredictable future, but 

at the end of the tunnel is a safer, secure and more resilient tourism 

sector for our workers, visitors and travel partners.  

Thank you. 


